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U.S. Media Ownership 

• Consolidated

• Hypercommercial

• Homogenous
– Extreme lack of racial & gender diversity















Hypercommercial

• Amazon (NASDAQ: AMZN)
• Apple (NASDAQ: AAPL)
• AT&T (NYSE: T)
• Comcast (NASDAQ: CMCSA)
• Fox (NASDAQ: FOX)
• Google  (NASDAQ: GOOGL)
• Meta (NASDAQ: META)

• Netflix (NASDAQ: NFLX)
• NewsCorp (NASDAQ: NWSA)
• Paramount Global (NASDAQ: PARA)
• Sinclair Television Group (NASDAQ: SBGI)
• Sony (NYSE: SONY)
• Walt Disney (NYSE: DIS)
• Warner Bros. (NASDAQ: WBD)

https://www.fool.com/quote/nasdaq/para/
https://www.fool.com/quote/nyse/t/
https://www.fool.com/quote/nasdaq/cmcsa/
https://www.fool.com/quote/nasdaq/fox/
https://www.google.com/search?client=firefox-b-1-d&sxsrf=ALiCzsbWbq0pVpqElIkzeaWg1GOPmnyi6A:1672261024909&q=NASDAQ:+NFLX&stick=H4sIAAAAAAAAAONgecRoyi3w8sc9YSmdSWtOXmNU4-IKzsgvd80rySypFJLgYoOy-KR4uLj0c_UNzKtyjcqSeBax8vg5Brs4Blop-Ln5RAAAvYIf3kkAAAA&sa=X&ved=2ahUKEwi55vHimZ38AhVlN30KHdPJDMsQsRV6BAhcEAI
https://www.fool.com/quote/nasdaq/para/
https://www.fool.com/quote/nyse/sony/
https://www.fool.com/quote/nyse/dis/


Homogenous  

96%

Commercial Television and Radio 
Station Ownership by Race

American Indian/
Alaska Natives (31)
Asians (136)

Black/ African American
(239)
Native Hawai ian /
Pacific Islanders (7)
Mult iracial (3)

White (10,076)
91%

9%

Commercial Broadcast 
Television and Radio Station 

Ownership by Gender

Men (8,736)

Women (874)

People of Color Own: 
1.9% of TV Stations & 2.9 % of FM Radio

Women Own:
5.3% of TV Stations & 7.2% of FM Radio



Homogenous



How U.S. Media Structure 
Creates Climate for Disinformation

• Media monopolies undermine our news and information systems. The 
decrease in informative, fact-based journalism has created a void for 
disinformation to fill

• Disinformation is profitable. Hypercommercial, algorithmically driven
media system prioritizes extreme, polarized content

• Lack of effective regulatory oversight enables the spread of 
disinformation and undermines democracy







Systemic Solutions Required

• Invest in media literacy (but it alone insufficient)

• Break up monopolies/ oligopolies

• Require public interest protections / obligations

• Use libel lawsuits to punish bad actors

• Establish a public media option. We need nonprofit media 
institutions supported by public subsidies
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